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Pointers for selling films at Cannes

In difficult times, pictures must stand out
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DRUM UP ATTENTION

Unspooling a finished film at the market isn't a cakewalk either. Ask filmmaker Peter Roger, whose
documentary "0Oh My God” is making its world premiere in the Cannes Market, (Peace Arch iz handling sales.)

"First, get great publicists, Second, have a campaign that stands out. Basica
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The best way to sell a finished film is in the marketing and the research,” say
is taking dance movie "B-Girl" to the Marche. He says if he's comparing the movie to, saj
know where that film did well overseas and where it didn't. "That way, distributors are able to quick

the information and come up with a specific plan.”

The Film Department’s Steve Bickel agrees that have to do their homework. "In order for a distributor to
buy your preduct, you have to know how these films will do in a particular territory,” says Bickel, who will be
ling foreign rights to thriller "Law Abiding Citizen,” starring Gerard Butler and Jamie Foxx. (Pic has
domestic distribution via Overture Films.)

CREATE THE RIGHT ENVIRONMENT

nd 300 teenagers from the Valley
re if we would have put a bunch of middle-aged men in the room, the reaction wouldn't have been as
euphoric.”

Ford has quite a movie experience lined up for Cannes Market this year: "Bitch Slap,” e describ
pure exploitation pic — chicks, boobs, guns and bad guys, in that order.” His strategy includes a May 14 private
screening, with a themed party to follow. "Doing things in a crass, fun-filled way is best for this film,” he adds.
"In these recessionary times, people want escapism.”

TO SCREEN OR NOT TO SCREEN, THAT IS THE QUESTION
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"Tve been noticing that major distribute

1 ith them when they arrive at Cannes.
With screeners, you can get to a whole bunch of people very quickly

s Unified Pictures’ Ann Dubinet.

Unified will use Cannes Market to show footage of Werner Herzog's thriller M¥ Son, My Son, What Have Ye
Dene,” with Chloe Sevigny and Michael Shannon. It1l be the first time buyers get a look.




